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(2 hours with people you want to meet)

% x a
(30 minutes of great content)
Entertainment, Cocktails &
Canapes
(No event should be boring!)

LONDON

Meanmgful Networking

For members and

Tuesday non-members
27th September
2022, 2-6pm Tickets available soon!

Register your interest to attend for a discounted ticket price (15

W% CLICK HERE

Add event to your calendar in the meantime

Editor's Note:

We bring you our very first, debut
live, in person event......

In the meantime, we've been
filling up inboxes, social feeds and
news archives with great content
derived from some of the best
The Big Handshake will be held in companies and individuals in the
London on Tuesday 27th industry.

September.
The month of May was no short of
fabulous, so look out for the latest
podcasts, trend reports, thought
leadership and job opportunities.

There are limited spaces and
tickets will be on sale soon.

Prepare for somme meaningful

conversations, drinks and eats.
Lots of mix and mingle
shenanigans!

We can't wait!

We also launched our first series
of webinars "In The Red Room"
with me - keep scrolling to see
the topics and decide if you'd like
to participate in the panel or in
the audience!

Ezﬁfz

If you'd like to sponsor TGC Digest, this is where your logo and blurb will go,

SPONSOR reaching 2000 subscribers every month. Contact Hadie for more info!

CLICK HERE
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https://www.linkedin.com/in/hadieperkas/
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mailto:hadie@the-gift-club.com
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Featured Content

LOYALTY IN #0555

For a number of years now, providing an omnichannel experience

GAMIFIBATIDN = A B".I.mN for shoppers has been a key opportunity for retailers to engage

s RETA"_ UPPURTUNITY customers in a seamless way, making their journey as frictionless as
ible, building loyalty and ultimately increasing sales.

DISRUPTING LOYALTY i
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Catalina UK mm challenges faced by the majority of
IN loyalty teams."
ENTREPRENEURIAL
LEADERS WILL WIN

By Charles Ehredt, CEO and
Co-Founder of Currency Alliance

Research reveals 70% of loyalty program members in 2022 are taking
advantage of most of their rewards and benefits, up from 63% in 2020
(pre-pandemic) and up from 54% in 2016

Results from the 10th edition of the annual Australian customer
loyalty and loyalty program research study, For Love or MoneyTM
2022, reveals 70% of Australian loyalty program members are
taking advantage of most rewards and benefits their programs

CLICK HERE offer.

June Webinar

(Complimentary)

The Gift Club Panel N | L
Discussions and Webinars | j "Giving our customers rewards for

their loyalty" - This is not a strategy!
Higher ATV, frequency of visitors,
enrolment rate..... we explore the
goals and metrics that determine
the success of a customer loyalty
program

> REGISTER NOW

Your host is Hadie Perkas, Founder of The Gift Club with panellists confirmed so far:

Defining customer

loyalty marketing goals:

Exactly what is the webinars
objective?

orgnioL4ID3IHL MMM

Joel Hanley, Client Success at Coniq
Antony Draper, Loyalty Operations and Development Manager, Boots UK
Yuping Liu-Thompkins, Professor of Marketing, Founder of Loyalty Science Lab
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https://the-gift-club.com/news/gamification-a-billion-retail-opportunity-disrupting-loyalty/
https://the-gift-club.com/news/gamification-a-billion-retail-opportunity-disrupting-loyalty/
https://the-gift-club.com/news/in-loyalty-entrepreneurial-leaders-will-win/
https://the-gift-club.com/news/in-loyalty-entrepreneurial-leaders-will-win/
https://the-gift-club.com/news/australian-loyalty-programs-shine-as-members-make-the-most-of-their-rewards-and-benefits/
https://the-gift-club.com/news/australian-loyalty-programs-shine-as-members-make-the-most-of-their-rewards-and-benefits/
https://us02web.zoom.us/webinar/register/6616527807334/WN_HOZOsm8RR6Kgunnylitilg
https://us02web.zoom.us/webinar/register/5016533061044/WN_HOZOsm8RR6Kgunnylitilg
https://the-gift-club.com/?_ga=2.132382670.1919653355.1629301760-1907214680.1623249407
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fWEl INSIDE
&% STORIES:

HOW THE

HAS
CHANGED SINCE
THE LAUNCH OF

CLICK HERE

You've made the decision and can
find the budget.

It's time for your loyalty reward,
marketing incentive, customer or
staff thank you campaign. Or
perhaps you're designing a full-
blown rewards portfolio for your all

new and shiny loyalty program.

WRITTEN BY
KRISTIE ATKINS

Wink

CLICK HERE

P
EMPLOYEE ENGAGEMENT‘K"\

& REWARDS n

"l wondered, just how
much growth and
development were
being sacrificed by
managers and
business owners not
knowing how to
effectively recruit?

OUR

PARTNER

LUCY ALLEN

OF TRIFECTA QLGIEZ=rY
TELLS US

WHY

This is hurting the
company's brand,
that's how important
good interview
techniques are to any
organisation of any
size".

CLICK HERE

Remember the first
time you got an
unexpected gift for
being the most loyal
customer? Or
getting a corporate
reward for being the
one to bring the most innovation into the company
you are working for? It's a no-brainer that such things
are genuinely memorable for everyone. RewardsBy
believes that more people deserve to experience such
a strong sense of belonging and recognition.

CLICK HERE

Approximately
68% of UK women
and 57% of men
with mental
health problems
are parents.

By Maddy
Alexander-

Grout of My
VIP Rewards

This shocking
statistic as well as
Maddy's personal
ks story got her

thinking about

parentsin the
workplace and
how hard it is
when you don't
have support as a
parent. There are
4 billion parents
globally, why are
they not a priority
to employers?

CLICK HERE

Terryberry

Spotting the 8
Srgns uF

Employee
Financial Stress

In an era of economic uncertainty, more and
more employees face financial difficulties.
The net result is that many hardworking
professionals are battling to pay bills and
rent, which can seriously affect their mental
health and overall productivity.

CLICK HERE

BE HEARD BE SEEN BE FOUND


https://the-gift-club.com/news/inside-stories-how-the-loyalty-landscape-has-changed-since-the-launch-of-the-advantage-card-25-years-ago/
https://the-gift-club.com/news/inside-stories-how-the-loyalty-landscape-has-changed-since-the-launch-of-the-advantage-card-25-years-ago/
https://the-gift-club.com/news/effective-recruiting-is-a-skill-our-partner-lucy-allen-of-trifecta-tells-us-why/
https://the-gift-club.com/news/effective-recruiting-is-a-skill-our-partner-lucy-allen-of-trifecta-tells-us-why/
https://the-gift-club.com/news/my-vip-rewards-expand-their-offering-to-help-employers-to-support-parents-in-the-workplace/
https://the-gift-club.com/news/my-vip-rewards-expand-their-offering-to-help-employers-to-support-parents-in-the-workplace/
https://the-gift-club.com/news/spotting-the-8-signs-of-employee-financial-stress/
https://the-gift-club.com/news/spotting-the-8-signs-of-employee-financial-stress/
https://the-gift-club.com/news/what-is-rewardsby-from-merit-incentives/
https://the-gift-club.com/news/right-reward-right-audience-right-time/
https://the-gift-club.com/news/right-reward-right-audience-right-time/
https://the-gift-club.com/news/what-is-rewardsby-from-merit-incentives/
https://the-gift-club.com/?_ga=2.132382670.1919653355.1629301760-1907214680.1623249407
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GIFT CARD INNOVATIONS
AND IDEAS

Why | s
Joined the \ /

Gift Card |
Industry

By Benita Johnson,
CPIM, IGCC President

| began my journey to the role of the
Incentive Gift Card Council (IGCC) President in
2013 when | first joined IGCC as a member
representing Applebee's and IHOP’s B2B gift
card programs. The IGCC is a strategic
industry group within the Incentive

Marketing Association (IMA) created to
provide an awareness of gift cards and
certificates as a viable option for use in
premium and incentive programs.

CLICK HERE

LETTERBOX
DELIVERY:
THE ROLE OF
PHYGITAL'
GIFT CARDS

Written by Alethea
Price, Marketing and
PR Manager at
Burgopak

WWW.THEGIFTCLUB.IO

it is in omni-channel solutions that the true
potential of your digital sales presents itself.
The demand for speed, accessibility and in-
home services continues to grow, but
convenience is no longer the pinnacle of our
needs. What really peaks our attention is the
ability to choose.

CLICK HERE

EXPERIENCE OF
HUMAN INTERACTION
AND THE VALUE
IRRELEVANCE OF A
GIFT IF IT ISN'T

PERSONALISED

UK MD |
AT
PREZZEE

Overseeing all operations and identifying new
opportunities and ways for Prezzee UK to grow,
James Malia chats tome about HI ( Human
Interaction), Prezzee's antidote to Al and the value
of an emotion. They also chitter chatter about
getting the gifting and gift card industry fully
digital and the secret behind a well made
cocktail!

CLICK HERE

GoGift

Your

one-stop
provider!

GoGift is a global gifting company based out of
trendy Copenhagen. With 110+ dedicated
GoGifters across 20 nationalities and more
industry experience than most, GoGift is
specializing in innovative and customizable
gifting, reward and incentive solutions - all
around the world!

GoGift is also behind The Global Gift Card, a
multi-purpose cross-border and cross-currency
gift card used by companies for global gifting
needs.

CLICK HERE
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https://www.global.gogift.com/the-global-gift-card
https://the-gift-club.com/news/why-i-joined-the-gift-card-industry/
https://the-gift-club.com/news/letterbox-delivery-the-role-of-phygital-gift-cards/
https://the-gift-club.com/news/why-i-joined-the-gift-card-industry/
https://the-gift-club.com/news/letterbox-delivery-the-role-of-phygital-gift-cards/
https://the-gift-club.com/news/member-podcast-alert-the-experience-of-human-interaction-and-the-value-irrelevance-of-a-gift-if-it-isnt-personalised-with-james-malia-md-prezzee-uk/
https://www.global.gogift.com/the-global-gift-card
https://www.usegiftcards.org/
https://www.incentivemarketing.org/
https://the-gift-club.com/?_ga=2.132382670.1919653355.1629301760-1907214680.1623249407
https://www.global.gogift.com/the-global-gift-card
https://the-gift-club.com/news/member-podcast-alert-the-experience-of-human-interaction-and-the-value-irrelevance-of-a-gift-if-it-isnt-personalised-with-james-malia-md-prezzee-uk/
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Join Hadie
In
The Red Room

GIFT
CLUB

"GIFT CARDS"

Complimentary
Webinars

A series of webinars exploring the
psychology round gifting, rewards
and loyalty
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The Gift Club Panel
Discussions and Webinars

Micro, fast and timely:
Sending employee
rewards in superfast

fashion

July 19th 2022 - 3:00pm BST
Micro, Fast and Timely: Sending
employee rewards in superfast fashion

CLICK HERE

Innovations in Employee
Rewards and Recognition.
The Importance of Engaging
with Social Community, Life
Events and Personal
Circumstances

WWW.THEGIFTCLUB.IO

November 29th 2022 - BST
2023!! Looking at Innovations in Employee
Rewards and Recognition A Year Ahead

CLICK HERE

Immediacy - the Future of
Loyalty Technology?

CLICK HERE

Immediacy - The Future

of Loyalty Technology:
Using Data and Tech to
get Customers to
Swiftly Act

September 13th 2022 - 3:00pm BST
The Psychology behind Physical &
Digital Gifting

CLICK HERE

January 17th 2023 - 3:00pmBST
The REAL cost of Recruitment

CLICK HERE

March 28th 2023 - 3:00pm BST

The Gift Club Panel
Discussions and Webinars

The Gift Club Panel —
Discussions and Webinars
Emoloyalty - That Moment \

to Reward for Being in
Love with your Brand:
Dissecting the Stages of
Emotional Loyalty

The Psychology behind
Physical Gifting vs
Digital: How future
proofed is the physical

gifting market? ...

October 18th 2022 - 3:00pm BST
Emoloyalty: That Moment to Reward for Being in
Love with your Brand

CLICK HERE
The Gift Club Panel

|
Discussions an: d Webinars

Closed and Open
Gift Cards: Who is
in the loop? A look

The REAL cost of
Recruitment: The
Expensive Relationship

Between the Hiring Firm at how to leverage

and the Candidate Universe hoth types of gift
card in our new
world and new year

February 29th 2023 - 3:00pm BST
Closed and Open Gift Cards: Who is in the
loop?

CLICK HERE

@Y April 25th 2023 - 3:00pm BST
1WE The Psychology behind Gifting
& Rewarding Ourselves

CLICK HERE

AR - 7 L UBHG

The Gift Club Panel
Discussions and Webinars

The Psychology behind Gifting &
Rewarding Ourselves: Exploring
our Self-Gifting Psyche and how
brands can Leverage this in their
Marketing Activities

CONTACT US:

Blackhawk Network is working
with The Gift Club and will appear
in our fortnightly e-newsletter as
an Employer of Choice. Check out
their current vacancies!

BLACKHAWK

E T W O
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For Talent For Brand Visibility,
Solutions and Business
- Introductions:

FOLLOW US:

Do you think this magazine would be perfect for someone else? Get them to sign up to
our mailing list then! Every one of our most loyal subscribers is entered into a monthly
prize draw for the chance to win a £50 gift card -- in association with CoGift -- as a way to
show our appreciation of all you fabulous readers. *

N\

_l Sign Up‘l


http://www.thegiftclub.io/
http://www.gcrsolutions.co.uk/
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https://twitter.com/TheGiftClub1
https://www.instagram.com/thegiftclub1/
https://the-gift-club.com/newsletter-sign-up/
https://blackhawknetwork.com/uk-en/company/careers
https://blackhawknetwork.com/uk-en/company/careers
https://the-gift-club.com/news/webinars/
https://the-gift-club.com/?_ga=2.132382670.1919653355.1629301760-1907214680.1623249407
mailto:info@the-gift-club.com
mailto:info@the-gift-club.com
mailto:info@the-gift-club.com
mailto:info@gcrsolutions.co.uk
https://us02web.zoom.us/webinar/register/5316534250277/WN_7zmlAbV8RU-34-Y_UL7gKA
https://us02web.zoom.us/webinar/register/9016534250985/WN_UuVWEi9URp-DjTjl_j5fSA
https://us02web.zoom.us/webinar/register/7216534251346/WN_BtznMdtETH6TSnVHOAA-3A
https://us02web.zoom.us/webinar/register/8016534251651/WN_-FFS85CBSQ-x6uPhn9PGYw
https://us02web.zoom.us/webinar/register/8516534252547/WN_ifFl2BtcQKmess8IJ2AQug
https://us02web.zoom.us/webinar/register/8716534251909/WN_jB6LjkDsRmy02MHgES_5GA
https://us02web.zoom.us/webinar/register/8716534251909/WN_jB6LjkDsRmy02MHgES_5GA
https://us02web.zoom.us/webinar/register/3316534250588/WN_UZxM07eaRu2VXVd5UJvflA

