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Loyalty Cloud Platform Overview
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Loyalty Cloud Platform Overview

Antavo’s speciality is: the

Workflow Editor™ = Bewwe
“ 2
e Fully customize your loyalty logic
- in minutes! E B B
e Easy to use, visual interface -
build loyalty campaigns like LEGO

e No coding knowledge needed -

let the IT team do their own job
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Global Customer Loyalty Report
2022 - 2024

antavo

Global GLOBAL \
Customer CUSTOMER
Loyolty Report LOYALTY REPORT

LOYALTY PAYS BACK

antavo
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Coming up

e 230m member actions analyzed Global Customer
Loyalty Report
2025

e 2600 survey answers

e (New) 10,000 consumer panel

To be launched in January
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And now, I'm giving you
a sheak peek
before anyone else!
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Gamification &
engagement

37% are currently

playing games /[ quizzes
to earn points or rewards -

45% would do this if

available

According to consumers

Antavo
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R ¢) bergzeit

Non-transactional
engagement = Q @) bergzeit® @0 A

Dein Level: 1

40% of consumers -

want more ways to
edarn pOintS Member Only Deals

Die angezeigten Preise entsprechen den aktuellen regularen Preisen im Bergzeit Shop. Fur alle Bergzeit Club Mitglieder wird der Rabatt der
Aktion auf die ausgewahliten Artikel direkt im Warenkorb abgezogen.

Noch 4.000 Gipfelpunkte bis du Level 2 erreichst.

(not just with purchases)

4 e
Spare jetzt 5% on top auf

JETZT SICHERN

According to consumers
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Customized loyalty

programs

81% would rather shop

with brands that let them
pick how they earn or
choose rewards in their

loyalty program.

According to consumers

look good on you.

Rewards for shopping. Exclusive access. Curats
benefits. The best of Nordstrom—tailored just for

Not Antavo customer

NORDSTROM

“lwant to
decide what|
want!!”

$500 spend per year
Freetoj sl $5,000 spend per year
1,000 points= 1,000 points= 2,000 points=
$10 Note $10 Note $20 Note
. . .
. . .
. . .
. . .
3 4
. .
.
.



antavo

Antavo
LOYALTY CLOUD

Customized
loyalty programs | -

4 YOUR POINTS

49% of program owners

want to offer !
self-customization cilowll |

Use ydur ponfs fo get a free
power day.

(3

“Self-customization: Members
can decide how they earn,
how they redeem on what
and when.”

According to marketers & program owners
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Negative ROI - 4%

9 out Of ROI of 8x or greater - 14%

10 measure the
ROI on their loyalty
program,

ROI of Ix to 4x - 34%

with an average

Ro! of 4.8X
what they spend

ROl is bx to 7x - 35%

According to marketers & program owners



P S,

antavo

Antavo
LOYALTY CLOUD -

Capturing the
invisible retail
purchase

71% think that

knowing the customer
through receipt
scanning

is worth the hassle

According to marketers & program owners
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Capturing the
invisible retail
purchase

71% think that

knowing the customer
through receipt
scanning

is worth the hassle

According to marketers & program owners

Not Antavo customer

HELLO ZSUZSA

NEW ARRIVALS

SHOP NEW IN —>
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Capturing the
invisible retail
purchase

71% think that

knowing the customer
through receipt
scanning

is worth the hassle

According to marketers & program owners




antavo
“We live, sho
TESCO P

S and earn

. together 11"
Family account /

clubs [ point pooling

Clubcard

o . | Tap to scan
6 8 lo t h I n k t h Gt fo r Use Clubcard Plus discounts

family accounts, the
benefits are greater than 3 My points | ] =
the COStS 40 Scan at the till

Points

10% off your shop

Collect 110 more points for a £1.50 vouche in-store

Use before Sat 28 Feb

Clubcard Plus Remember to scan your Clubcard first

You can collect points and enjoy 10% off

Manage your Clubcard Plus account and acces
selected brands

your Tesco Mobile and Tesco Bank benefits

According to marketers & program owners
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Agentic Al in loyalty programs
and its impact

67%

. of marketers would feel
.0 comfortable using an
- " Al-powered helper/expert




Agent-like Alis no longerin the
uture

Contact Us
Support  More v Contact Us 5 —
PP 1-800-664-9073 Q @ &login

Products v Solutions v Use Cases v Resources v Talk to an e:

Watch the Ageniforce Dreamforce Keynote: "Build the Future with Al Agents"

@ Products Industries Customers Learning

Artificial Intelligence Overview

Watch now

Agentforce

Humans with Agents drive customer success together. Build and customize
autonomous Al agents to support your employees and customers 24/7.

Bu“d your o agent




We will letyouinona
secret now! .

g
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From Loyalty Cloud
To Al Loyalty Cloud
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Launching a loyalty
program is SO HARD

.




antavo Antavo “ ‘N1
LOYALTY CLOUD ”

customer

Loyalty program
implementation

7-13 months .-

needed for most companies
to revamp their loyalty
program*

sssssss
denne rabat b din kurgt
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552631

According to marketers & program owners
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Loyalty program
implemeg

are

ost companies
O revamp their loyalty
program*

According to marketers & program owners

Antavo
customer

sssssss
denne rabat b din kurgt
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The scoping & planning
of the implementation
will be 10x faster -

.
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Wed, Oct 16, 3:00 PM CEST

"‘A.NT.AVO 124

Our biggest T A
product -
launch ever >

Sam EOT / 2pm BST / 9pm SGT
Wed, Oct 16, 3:00 PM CEST :
View Event
PM TODAY
- nkedin Live
. - - s Hiter and 147 other attendees




Zsuzsda Kecsmar
zsuzso.keosmar@ontovo.com

Join the
Antavo

Keynote
today

Sign up to
the 2025
Report
Webinar

antavo

LOYALTY CLOUD



https://app.getcontrast.io/register/antavo-loyalty-cloud-live-global-customer-loyalty-report-2025

